EMD B5. EMS LOGO DISPLAY AND DESCRIPTIONS
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We strive to ensure descriptions of our dealership’s environmental activities and achievements are accurate, since false or exaggerated claims (known as ‘green-washing’) can be subject to customer complaints, bad publicity and even prosecution. 

Participation in the Toitū enviromark programmes entitles our business to promote our certification status. 

· We ensure we comply with the terms and conditions on logo use by comparing our use of the logo (and any associated wording) at our business, with the Toitū envirocare Terms and Conditions.
· If we want to further clarify logo use, we contact Toitū envirocare marketing team: www.toitu.co.nz/contact-us 
· We review our use annually: we compile a list of where we display the logo or describe our EMS involvement and activities to show we are not inadvertently compromising the Enviro-Mark branding (see table below). 
· We can provide examples to the auditor of where we display the Enviro-Mark logo or describe our EMS activities. 

EMD G6. Environmental Communication outlines the process for our general environmental announcements and information sharing, and the dangers of inaccurate and misleading information.

Our display of the Enviro-Mark logo and/or any description of our EMS activities:

	[bookmark: _GoBack]Where we display the Toitū enviromark logo or describe our EMS involvement 
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